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their business implications are based on an

evaluation of its foot- and handprint according to

the R framework
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5 The Circular Design Canvas

The Circular Design Canvas represents an

approach to develop new business models for
companies from different industries. Developed

content will include the biosphere and

technosphere and will target from the bill of
material of products to the business model and

the ecosystem.

I 1 The Circular Economy Baselining 2 The Circul8or 3 Our Circuneer Training -
The Circular Economy Baselining aims to identify The Circul8or measures detailed circularity, The 3-week Circuneer training not =E
the basic circularity of product portfolios collects and visualizes data, identifies future : :

; i ; only teaches basics of the Circular ~—
following a three step approach. Findings and potential and helps to manage the N2

transformation towards an innovative and
efficient future business model. By doing this,
the Circul8or focuses on 3 dimensions: Planet,
People and Profit.

4 The Circular Design Almanac

The Circular Design Almanac is an approach

that provides a clear structure to develop
offerings and design hardware for closed
loops. It assesses product portfolios with

regards to CE principles and select pilot BU /

products.
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Economy, but also enables
companies to develop resilient
future business models and to
concretely identify potentialsin
their own company and take a first
step towards circularizing their own ~~—=
business models.

Week 3 -
Circularize
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EY exists to build a better working world, helping to create
long-term value for clients, people and society and build
trust in the capital markets.

Enabled by data and technology, diverse EY teams in over
150 countries provide trust through assurance and help
clients grow, transform and operate.

Working across assurance, consulting, law, strategy, tax
and transactions, EY teams ask better questions to find new
answers for the complex issues facing our world today.

In this presentation, “EY" refers to the global organization
and may refer to one or more of the German member firms
of Ernst & Young Global Limited. Each EYG member firm is
a separate legal entity. Ernst & Young Global Limited, a UK
company limited by guarantee, does not provide services to
clients. Information about how EY collects and uses
personal data and a description of the rights individuals
have under data protection legislation are available via
ey.com/privacy. For more information about our
organization, please visit ey.com.
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This presentation has been prepared for general
informational purposes only and is therefore not intended

to be a substitute for detailed research or professional
advice.

No liability for correctness, completeness and/or EY
currentness will be assumed. Building a better

working world


mailto:Matthias.brey@de.ey.com
mailto:Martin.Neuhold@de.ey.com
mailto:Marc.Hetzer@ch.ey.com
mailto:Gloria.Flik@ch.ey.com
mailto:Svenja.Groh@de.ey.com

