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The hype on using #keywords in resumes is high these days.
Some people may get frustrated with the growing demands of
the digitalized and AI-enabled recruitment processes, while
others will embrace it as another way to personalize your
resume and make sure it’s tailor-made for the role of your
aspirations. So, how should you tackle the burning #keyword
problem?

Define your personal brand
Before getting engaged into any recruitment process, spend
some time defining your personal brand. While there are dozens
of candidates with similar skills to yours, there are certainly
some specific traits differentiating you from the others. Try to
define your strong side, focusing on the values and qualities you
bring to the teams you are working with. How would your
colleagues describe you (even if you are not in the room)? Note
down at least three keywords, which describe your assets best.
Whether that’s about you being a phenomenal expert in C# or
being a terrific organizer, make sure you know your personal
brand and showcase it in the resume you are creating.

Mirror the job description
The job description is the best tool a job applicant can have in
hand. The requirements section will give you great knowledge
about the skills and qualities desired for the role. Focus on those
criteria , which you already meet, or which are your definite
strong side. Now, look at the language the job poster is using.
Try to note down the frequent word repetitions or some
significant statements. Are they similar to the way you describe
your own capabilities? If not, try to describe your skills and
strong sides using some of the language you have found in the
job description. Be mindful not to repeat any wording in full, but
make sure to mirror the language of the company you are
aspiring to join.
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Do your research on company’s purpose and values
The greatest skill match won’t land you the job, if your personal
values are not in line with the company’s mission and purpose.
Do your research on the company and what they have to say
specifically about their values. Review their purpose statement
and key values list, if that is available on their website. Note
down the key values and the most important keywords from the
purpose statement. Now, try to think how to incorporate them
into your resume. Have you managed a project, where you have
strongly committed to any of these values? Is there any way you
could showcase your working style as a match to the company’s
culture? Try to think of some good examples but remember to
stay true to yourself. Any statement from the resume may be
verified during the recruitment process, so better not try to alter
the reality!
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EY | Assurance | Tax | Strategy and Transactions | Consulting
About EY
EY is a global leader in assurance, tax, strategy, transaction and consulting services. The insights
and quality services we deliver help build trust and confidence in the capital markets and in
economies the world over. We develop outstanding leaders who team to deliver on our promises
to all of our stakeholders. In so doing, we play a critical role in building a better working world for
our people, for our clients and for our communities.
EY refers to the global organization, and may refer to one or more, of the member firms of Ernst
& Young Global Limited, each of which is a separate legal entity. Ernst & Young Global Limited, a
UK company limited by guarantee, does not provide services to clients. Information about how EY
collects and uses personal data and a description of the rights individuals have under data
protection legislation are available via ey.com/privacy. For more information about our
organization, please visit ey.com

© 2020 EYGM Limited. ED None.
All Rights Reserved.
EYG no. 006070-20Gbl
This material has been prepared for general informational purposes only and is not intended to be
relied upon as legal, accounting, tax or other professional advice. Please refer to your advisors
for specific advice.

ey.com

3

Using effective keywords

