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Details of the methodology of the survey
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The sample of respondents was adjusted according to the following quotas - min. 80% have ever bought a car,
min. 80% bought a car in the last 5 years, min. 35% plan to buy a new car in the next 5 years (the resulting
quota was 49%).

Respondents who have never bought a car and plan to buy it in more than 5 years or do not plan it at all were
excluded from the survey.

Distribution of respondents (phone interviews)
across regions

Distribution by demographic & social groups
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Ural&Sib
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Volga
20%

Russia
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52%Man
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Gender Age

Education

30 - 44 43%

19%20 - 29

45 - 60 38%

Household income

Univervity 66%

33%General
30-60k 33%

above 150k 7%

90-150k 23%

60-90k

9%below 30k

29%



Traditional car
purchasing



What effect does the COVID – 19 pandemic have on the planned purchase of a car?
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The COVID-19 pandemic has significantly affected car purchase plans as more than half of Russians feel affected by this situation.
One in five Hungarians postpone the purchase until the purchase of the car is strictly necessary.

Did the current situation of COVID - 19 change your plans
regarding the purchasing process?

Purchase process • Purchase plans

Has the current situation of COVID – 19 changed your plans
for the purchase of a new vehicle?

No, I plan to conduct the entire purchasing
process in the dealership

Yes, I will use the test drive, but I will take the
remaining steps online

Yes, I will use the test drive and take over the car in
the dealership, but I will take the remaining steps
online

Yes, I will take over the car in the dealership, but I
will take the remaining steps online

Yes, from the range of car brands, I choose the one
which allows me to complete implementation of the
purchasing process online

The situation did not
affect my planned
purchase of a car

I will postpone the
planned purchase
until the purchase of
the car is absolutely
necessary

I still intend to buy
a new car, but lower
class, possibly
cheaper car of
another brand

Romanians
49 %

Czechs
69 %

Hungarians
56 %

Turks
29 %

47%

9%

10%

70 %

6%

11%

7%

2%
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Romanians
15 %

Czechs
14 %

Hungarians
20 %

Turks
11 %

Romanians
10 %

Czechs
5 %

Hungarians
4 %

Turks
18 %



How do I choose a dealer?

49%

37% 37%
34%

26%

8% 7%

1%

How do you choose the car dealer you are visiting?
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Russians and Turks are strongly responsive to marketing campaigns. Czechs, Romanians and Hungarians rely mostly on their own personal
experience and recommendations from friends.

Own experienceMarketing
campaign

Friends
recommendation

Diversity of brands
in the car show

Evaluation
on the internet

Distance from
home/ work

The appearance
of the seller's

premises

Other possibility

Own experience

Romanians
47 %

Czechs
50 %

Hungarians
46 %

Turks
25 %

Marketing campaign

Romanians
30 %

Czechs
15 %

Hungarians
21 %

Turks
62 %



The very fast delivery and maximum configuration option prefer approximately the same proportion of Russian drivers. Both options on the other
hand are decreasing with the higher level of education and also the higher age.
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Is it more important for you to get the car immediately, but to choose only from limited options, or to configure the car
as much as possible, but wait for it for a longer time (about 1/2 year)?

37% 13% 26% 11% 13%

Russians

24 % 19 % 32 % 9 % 16 %

Hungarians

Romanians

Very fast delivery (max 14 days) Maximum configuration

Czechs

Turks

22% 11% 31% 11% 25%

33% 12% 15% 8% 32%

Expectations of automotive customers when buying and using vehicles

25% 11% 21% 17% 26%
3,1

Very fast delivery preference by education

Primary
school

Secondary
school

University

44% 33% 21%

Maximum configuration and longer time prefer

20 – 29
years

30 – 44
years

45 - 60
years

32% 24% 24%
2,5

3,1

2,7

2,9

Am I going to wait for my new car?



Guarantee of mileage
and vehicle origin

Fair offer of the
counter-account of the

existing vehicle

Additional vehicle
warranty

Possibility of a large
selection of traveling
vehicles in one place

Distance from
home

Financing and insurance
offer

Possibility to change the
vehicle in case of a

change of preferences

Other
possibility

How do I decide when buying a used car?
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The guarantee of mileage and the origin of the vehicle is a key element for Russian drivers when choosing a used car.
The most preferred option is a purchase over the Internet followed by an authorised certified dealer option.

Russians

Romanians

Hungarians

Czechs

Turks

Car dealership
networks

Buying over
the Internet

Authorized car dealer
with certification

Local car
bazaar

Purchase from family,
acquaintances
or business partners

I wouldn't buy
a used car

Imports from
abroad

Expectations of automotive customers when buying and using vehicles

What option would you most likely choose when buying a used car?

62%
50%

38% 36%

22% 17%
11%

1%

Which services are crucial for you when choosing a used car dealer?*
*) Respondents selected more options

28% 15% 11% 16% 6% 14% 10%

30% 7% 8% 5% 25% 11% 15%

33% 6% 11% 8% 11% 18% 12%

32% 8% 37% 4% 12% 8%

23% 9% 7% 28% 4% 11% 18%



10%

33%

44%

59%

62%

74%

75%

Connectivity

Good aftersales service

Recommendation

Positive experience

Safety

Low fuel consumption

Price

How important is the brand of the car and what factors affect your choice
of the brand?
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The most important factors for Russian drivers in regard to car brand are price and low fuel consumption of the car.
The importance of the car brand is decreasing with the age of respondents.

3,7 3,3 3,5 3,1

*) Respondents selected more options.

3,7

How important is the brand of the car you own/plan to buy
to you?

Which factors influence you the most when choosing
a car brand?*

Russians Hungarians Romanians Czechs Turks

1 – not at all, I perceive the car only as a means of transport
5 – significantly, the car is a reflection of my personality for me

22 %
Romanians

30 %
Czechs

38 %
Hungarians

39 %
Turks

Good after-sales service appreciate

Expectations of automotive customers when buying and using vehicles

The brand of the car is of the most importance to me,
the car is a reflection of my personality

20 – 29
years

30 – 44
years

45 - 60
years

37% 33% 30%



48%

21%

28%

Where do I get enough funding?
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About half of car purchases are financed by bank loans, leasing in Russia is not popular in the private segment

Only external
funding

14 %

What is the most likely method of financing when you
buy your next car?

Own
resources

44 % 43 %

Combination

If you were looking for financing from foreign sources,
what method of financing would you choose?

Bank loan

Loan from
family and friends

Leasing

Installment of payment,
provided by dealer

2%

54%

52%

45%

59%

48%MSK / SPB

1 mln+ 41%

100+

63%36%100-

External and ownOwn only

External resources are required for
► 75% new car purchases

► 25% used car purchases

Expectations of automotive customers when buying and using vehicles



Innovative car
purchasing



Am I willing to buy my car over the Internet?
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Interest in buying a car over the Internet is the highest amongst Russians and Turks. Almost 75 % of Russian respondents
would miss the opportunity to view the car in person.

Can you imagine buying a car
over the internet?

What would you miss the most when shopping
over the internet?

1%

2%

3%

6%

14%

73%

16 %12 %

27 %

Hungarians Romanians

Russians Czechs Turks

20 % 30 %

The possibility to personally view the car

Test driving

Personal contact with the seller

The opportunity to negotiate on the price

I would miss nothing

The experience of visiting a car dealer

Expectations of automotive customers when buying and using vehicles



In Moscow and St. Petersburg about 45% of young customers below 30
you are ready to consider online purchase of the car
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15%

33%

14% 27%30%

21%

11%17%

14%14%18%

14%

35%23%15%12%

46%19%13%8%

Where would you prefer to buy
a car online?

16%

20% 34%

37%

13% 18%

12% 37%23%13%14%

12%

24%

16%

34%26%11%14%

15% 33%14%14%

14%23%12%

52%

27%

7% 14%

Can you imagine buying a car over the internet?

Both men & women, any age All cities & regions

100+

MSK / SPB

1 mln+

100-

20-29 years

Women

45-60 years

Men

30-45 years

Can not
imagine

Its clear
for me

Can not
imagine

Its clear
for me

Independent
aggregator

Dealers
website

Brand
website

Doesn’t
matter
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The price calculation and car configuration option represent the most important online tools. The interest in the booking of test drive
grows with the level of education.

What services do I expect when buying over the Internet?
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55% 35%43% 26% 18%43% 30% 27% 22% 15%

If you had the option to use these online tools, which would you use during a new car purchase?*

Possibility
of buying a

used car

Booking
a test drive

Payments
by card

Conversation
with the

seller/expert

Car
configurator

Offer and
conclusion of
a financing

contract

Offer and
conclusion of
an insurance

contract

Ordering
delivery

of a new car
to home

Video call
with the
dealer

Price
calculation

The price calculation tool would be used by

44 %
Romanians

57 %
Czechs

54 %
Hungarians

51 %
Turks

A video call with the seller would be used by

Booking a test drive by education

Primary
school

Secondary
school

University

18% 38% 46%

*) Respondents selected more options.Expectations of automotive customers when buying and using vehicles

20 %
Romanians

11 %
Czechs

12 %
Hungarians

24 %
Turks



About 60% of customers are ready to think about car subscription instead
of ownership, about 2/3 consider 20-30k RUB as a reasonable monthly fee

15

65%

19%

8%

8%

20-30 k.
30- 40 k

40-50 k

50 k+

Potential buyers of more expensive cars
are willing to consider a subscription more
often than in the budget segment

47%

43%

17%

18%

20%

42%

17%

46%

41%14%

41%

65%

16%

47%18%

16%

38%19%

65%

58%

57%

60%

65%

55%

64%

58%

47%

What could be the reasonable
car subscription fee,

rubles per month?

Would you be willing to pay a subscription fee
that would allow you to replace your car models according

to your current needs for a certain monthly fee?

Probable willingStrongly willing

20-29 years

30-45 years

45-60 years

1 mln+

Men

Women

100-

MSK / SPB

100+

Expectations of automotive customers when buying and using vehicles



Aftersales service



How is your vehicle serviced?
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More than a half of respondents prefer to visit the independent car service. The main motivating factors to visit an authorized service center
on the next service visit are good pro-customer service and convenient location.

Which of these entities have you visited in the last 2 years
for the purpose of servicing your car?*

Which of the following options would motivate you to visit
an authorized service center on the next service visit?*

45% 42%
38%

32% 30%

21%

11%

Pro-customer
service

Convenient
location

Check-in time Waiting time
for the service

date

Digitization Extended
opening hours

I attend only
an authorized

service

6%

9%

43%

54%

*) Respondents selected more options.

The authorized service center will be visited by

23 %
Romanians

11 %
Czechs

12 %
Hungarians

13 %
Turks

Authorized car dealer
where I purchased the car

Independent car service

Another authorized car dealer
of the same brand

None of them

Expectations of automotive customers when buying and using vehicles



How will your vehicle be serviced in the future?
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15%

15%

23%

35%

39%

50%

0% 20% 40% 60%

Russians would choose the quick service (within 2 hours) as the ideal way of service. Disinfecting the car before takeover becomes important
part of service visit for customers.

53%

19%

17%

28%

38% Traditional service

Service while you wait for quick repairs within 2 hours
(e.g. oil change)

Priority ordering for service within a few days in case of more
demanding repair / maintenance (at the appropriate additional
cost)

Quick check-in/ pick-up of the car in a special place 24/7
without the participation of service personnel

Mobile service or courier, who arrives at the agreed place
(for an appropriate fee)

Which of the following services would you appreciate the next
time you visit a service center?*

If you could choose an ideal way/place to service your vehicle,
what/where would it be?*

Video record of the result of service inspection of
the car

Disinfection of the car before takeover

Communication with a service technician who is
protected by a mask

Contactless car takeover

None of the above services are necessary

Video call with the service technician who is
checking the condition of the car

*) Respondents selected more options.

Expectations of automotive customers when buying and using vehicles

Disinfecting the car before takeover would be appreciated

20 – 29
years

43%
University

43%
Women

44%



Electric vehicles &
connected cars



What engine will your next car have?
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The petrol engine is by far the most popular amongst Russian drivers. The increased popularity of alternative fuels in Hungary and Romania
is due to state support through subsidies.

Petrol

65%
Diesel

6%
Hybrid

7%
Electric

1%
GAS (CNG/LPG)

6%
No decision has been taken yet

15%

Next type of engine

50% 17% 6% 2% 22%

8 % 5 %CNG / LPG drive

Significant differences
between the sexes

8 % 4 %Diesel drive

62 % 68 %Petrol drive

Romanians

Czechs

Petrol HybridDiesel GAS (CNG/LPG) Don‘t knowElectric

Hungarians

Turks

43% 12% 18% 6% 21%

35% 19% 24% 6% 15%

21% 48% 13% 3% 6% 10%

Expectations of automotive customers when buying and using vehicles



Is electromobility relevant to me?
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The purchase of fully electric car is considered by 58 % and hybrid car by 68 % of Russian drivers. The interest in alternative engines grows with
the higher age of respondents.

Would you consider buying an electric car or a hybrid in the future?

42 % 47 % 11 %

32 % 57 % 11 %

Hybrid

Electric vehicle

It's not an attractive
option for me
and I would not
think about it

I definitely want
to buy in the
future

In the case of an
interesting price offer,
I would think about it

An electric car would be bought by
(definitely or within an interesting price offer):

A hybrid would be bought by
(definitely or within an interesting price offer):

Expectations of automotive customers when buying and using vehicles

Electric vehicle (E) / hybrid (H) definitely want to buy

20 – 29
years

30 – 44
years

45 - 60
years

Е: 9%
Н: 9%

Е: 10%
Н: 10%

Е: 12%
Н: 13%

84 %
Romanians

54 %
Czechs

74 %
Hungarians

86 %
Turks

87 %
Romanians

64 %
Czechs

83 %
Hungarians

85 %
Turks



What purpose would I use the car‘s Internet connection for?
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The most preferred features according to Russian drivers are car monitoring for the security reasons and information on the traffic situation.
There would be interest in delivering goods to the trunk, especially among younger respondents.

Which of the features related to connecting the car to the Internet would you use?*

Current information on the traffic situation and warnings in case
of deterioration

Monitoring the car for the purpose of security and the ability to find the
current position of the car

Payment of parking payments, motorway charges or refueling charges

Automatically send service alerts to your dealer, who would offer you
a tour

Payment of insurance according to mileage data and driving style sent
to the insurance company from the equipment in your car

Delivery of goods to the trunk of the vehicle at the place where it is parked
(e.g. purchase of food, goods from an eshop)

Sending notifications about discounts of shops, restaurants, etc.
in my area Paying insurance based on mileage data would

be used by

Delivery of goods to the trunk would be
appreciated by

*) Respondents selected more options.

54 %

12 %

32 %

34 %

31 %

15 %

61 %

Expectations of automotive customers when buying and using vehicles

15 %
Romanians

13 %
Czechs

15 %
Hungarians

23 %
Turks

37 %
Romanians

29 %
Czechs

22%
Hungarians

37 %
Turks

Delivery of goods to the trunk would be more used by

20 – 29
years

16%
University

13%
Women

12%



And will I provide access to data about my car and driving style?
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Russians would be willing to provide data to determine the amount of insurance depending on the style of driving and in the event of vehicle
servicing need. The reluctance to provide data is the highest in primary school education segment.

For what purpose would you be willing to share data about you,
your car and your driving style?*

23%

18%

25%

25%

32%

44%

Not willing to provide data

Proactive contact with the seller in case of need for service would be welcome

*) Respondents selected more options.

Traffic management and parking in the city

Product improvement by a car manufacturer

Proactive contact from dealer in the event
of vehicle servicing need

Determination of insurance amount based
on the driving style and mileage

State decision-making on building transport
infrastructure

I am not willing to provide my personal data

Expectations of automotive customers when buying and using vehicles

Willingness to provide data for traffic
management and parking in the city

Primary
school

Secondary
school

University

38% 23% 27%

Women

24%

Men

27%

40 %
Romanians

21 %
Czechs

25 %
Hungarians

33 %
Turks

11 %
Romanians

28 %
Czechs

27 %
Hungarians

13 %
Turks
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