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Our people

Quality1

(FY18: 82% and 67% respectively)

117 engagements 

reviewed in FY19, covering

46% of our 

Responsible Individuals, of 

which83% had no 

improvements or minor 
improvements only 

89% of EY’s FTSE 350 audits and 78%
of all inspected audits required no more 
than limited improvements 

90% of our auditors 

believe EY places 
sufficient emphasis on 

audit quality 

Delivery External review

97% of our auditors 

delivered, supported or 
contributed to a quality 
audit 

97%

1 Figures in this section relate to the audit business. All other figures relate to the UK firm as a whole.

2 The previous comparable survey was carried out in 2017. 

EY UK FY19 partner representation comprises 

BAME female and 

EY’s new target is to double the proportion of female and ethnic 
minority talent in the UK partnership to 40% female and 20% BAME 
by July 2025

Audit revenues grew by 2% on last year to £453m (FY18 £444m) and constitute 18% of firm revenues (FY18: 18%)

EY Foundation 5th year
► 3,400 + EY people volunteered to support 4,061 

young people who were engaged by the EY 
Foundation

► EY has partnered with 320 + employers

EY named Sunday 
Times 2019 13th
best company to work for

13

69%
equal to 2017

Our overall UK&I 
engagement score is

Results

6.5 million disposable cups per year eliminated across our UK workplaces, following the introduction of reusable cups and 
bottles and 1.1 million pieces of plastic takeaway food packaging eliminated from our in-house coffee shops and 
restaurants each year by switching to plant-based sustainable alternatives

Environmental sustainability

22% 11%

Internal review

90%

89%


